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Mr. Ignacio Silva Alcalde, Chairman of DEOLEO, S.A. (the "Company"), located at 

Alcolea (Córdoba) Ctra. N-IV (KM 388) -14610, a company with shares listed on the 

Stock Exchanges of Madrid, Bilbao, Valencia and Barcelona.  

 

DECLARES 

In accordance with the provisions of Article 227 of the Royal Legislative Decree 4/2015 

of 23 October approving the consolidated text of the Securities Market Act: 

 

INSIDE INFORMATION 

 

When posting results for the second half of 2020, Deoleo S.A. announced the start of a 
period of strategic reflection, with the aim of launching an updated five-year Strategic 
Business Plan, that would consider the new situation the company was facing, as well 
as establish new objectives. 

Deoleo recorded EBITDA of 72 million euros at the end of 2020, well above the target of 
55 million euros set out in the 2024 strategic plan.  

These results led the company to initiate a strategic reflection with the aim of launching 
a revised strategic business plan, that would reflect the evolution of both the company 
and the market.   

Deoleo is now a different company to the one it was at the time the previous strategic 
plan was agreed and is in a robust position and able to face challenges that may arise, 
and deal with them accordingly.   

Main lines of the Strategic Plan 

The evolved strategic plan Deoleo 2022-2026 is single minded in its focus to becoming 
the undisputed leader in the olive oil industry. 

The execution of the plan foresees an average annual EBITDA growth of around 15%, 
which is above the average growth rate estimated for the market.  This would mean that 
by the end of 2026, EBITDA would exceed 90 million euros. 

Deoleo's evolved strategic plan pursues three objectives: 

• Consolidate Deoleo as a group focused on the consumer, by ensuring the 
consumer is at the centre of all its strategic decisions.  

• Focus on managing its brands, which have proven their strength and represent 
an excellent lever for future growth. 

• Evolve towards a lower risk profile through the development of other categories, 
in which Deoleo is already present, such as vinegars and olives. 
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The updated plan is an evolution of the previous plan and is fully aligned with 
Deoleo's DNA: it focuses on brands and quality, contributes to improving the perception 
of olive oil and keeps the consumer at the centre of its decisions. 

However, it introduces two key innovations: with a clear focus on specific markets as 
well as sustainability. 

• The new plan focuses on the US, where it hopes to seize opportunities in 
distribution, activity in key areas and channels whilst maximising promotional 
pressure without compromising its quality strategy. 

• It will also seek to boost growth in high-volume markets, but where Deoleo has 
had a smaller share to date. 

• At the same time, the company will make sustainability one of the main growth 
drivers for its brands. It aims to apply a holistic concept of sustainability and make 
it present throughout the entire value chain of its brands, including packaging, 
raw material sourcing and traceability. 

 

In Madrid, November 3rd, 2021 

 

Mr. Ignacio Silva Alcalde 
Chairman. 


